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key stats

$100m+

Funds raised by previous clients
from custom designed pitch decks

Year founded

LL

Number of
iIndustries serviced

/5

Avg. customer rating

Number of projects
completed this year

15-

Customer reviews on Cltuch
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who we are

Caviaris a and
based In
California, specializing in crafting

bold digital experiences from .-
concept to code.
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services

Product
UX/UI

Designing intuitive, user-
centered products that
solve problems, reduce
friction, and build loyalty.

Pitch Decks
& Presentations

Designing visually stunning,
strategic decks that
communicate vision, spark
interest, and drive decisions
in high-stakes moments.

G capabilities

Web
Design

Crafting visually engaging, conversion-
driven websites that capture attention
and guide users with purpose.

Branding
& Visual Identity

Developing distinctive, flexible identities that
amplify your brand'’s essence and leave a
lasting impression.

Webflow
Development

Building fast, seamless, scalable
digital experiences that work
beautifully on every screen.

Bringing ideas to life through
2D and 3D motion—boosting
brand narrative with purpose,
clarity, and dimensional
creativity.
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retainer e fixed

For those seeking flexible, For those seeking structured
long-term design support design projects with defined
for evolving digital needs. deliverables and cost.

Per project commitment, no ongoing obligation

v~ 30+ hours/week of consistent design support

Ideal for one-time or time-limited projects

v~ Dedicated resources and account management

~ Minimum 3-month commitment imelines range from 2 weeks - 5 months

S4k Minimum



bounce

e Spotify:

Bringing to life a dedicated HR
platform tailored to Spotify's
global team.

Crafted brand identity and guidelines, delivering a
cohesive visual story
Designed and prototyped MVP wireframes to .
accelerate product launch > v Meet

G ot Molly Smith
Created sleek animations and illustrations to
amplify use engagement

of go engineers|

JJJJJ
tttttttttttttt

bounce

Produced a dynamic teaser video combining
custom 3D renders, seamless editing, and
intentional storytelling

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee
Inform about your parental leave information

Lorem ipsum dolor sit amet consectetur. Sapien col

o ogoy e .
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I e e d b - C k N OW Real-time Signals for
Real-Time Operations

Track - Notify = Optimize

130MM

How It works

Repositioned FeedbackNow as
an enterprise grade solution with
elevated messaging, branding,
and design.

Elevated the user journey and experience with decisions
that balance technical credibility and aesthetic appeal

FeedbackNow

g;e;;/eartig]ngczaTtrfglthh 3 Anticipate Your : : Captu re feedback.
, : . : : sotbidionnall Eerywhers, | Spot trends. Act fast
Revamped and modernized visual identity to build trust, = LR

credibility and professionalism

Actionable Insights and

°
The Healthcare Industry Standard
From Passenger Frustrations to

«—3 Frictionless Journeys

Refined messaging to spotlight impact, clarity and == = ansform Raw Data Into Real-Time,
. S 4 - _ . . ctionable Insights — All In One Platform
market leadership e e e E - i !

ies 25+ industries redefining how data speaks.

recision acous tic monitoring

Executed sleek motion designs that guide a global
audience while amplifying brand sophistication | LR i L B

imizing environments for

Improve Business Metrics with

® TH 2 eal-Time Data .
CJ capabilities ’ e > eatcaviar.co




2 business results with customer data
ations

‘ r u d d e rSta C k mer data It's getting harder to drive measurable

« RudderStack eliminated the
manual processes bogging
down our d gineers.

They provided our marketing,
product, and Al/ML teams

Driving RudderStack'’s brand o, | EEEE
impact with full-support

s take full advantage of customer data

Rudderstack helps you build a solid

[ ) { ]
Unif data foundation so you can
) e deliver more value, faster

Delivered end-to-end creative across web, print,
social,and motion—consistently and on-brand

Move your customer data
with full d safety

Revamped their entire digital presence with bold new
branding, sleek UX, and dynamic motion design

>
o

Amplified conference impact through standout booth 8

experiences and interactive activations

Integrated directly with multiple internal departments ;
. . . . c.monnect y |
to provide fast, flexible, all-in-one design support W rudderstack : ~ o SRR

RudderStack doesn’t store
your data and puts privacy
controls in your hands

Talk to sales

o ogoy e .
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" Macabacus

m=" Macabacus

The fastest way to get more
donein @ ® @ Microsoft Office
. | | Macabacus
From spinning up complex models to creating branded presentations, e o Brand Book

finance & banking teams work faster with Macabacus.

Revitalized Macabacus'
brand and digital presence to
boost engagement, clarity,
and conversion.

Equipped Macabacus with a sharper, modern brand
identity and brand guidelines to replace outdated and
generic visuals

Designed responsive web Ul to increase engagement
and drive conversions with clean design and The fastest way
strategic motion. OEEBIEEERE

spinning up complex models

Delivered versatile marketing collateral including social
ad templates and presentation deck templates

The fastest way to ge
donein @ & @ Microso

capabilities eatcaviar.co



15 Line Item 1

SQM-001-02 Certification Flow Down
Q Search...

Sub-tier suppliers and distributors used anywhere in thq Line Item 1

compliance with AS9100, ISO9001, AS9120, or IATF16

2 STELL

] Dashboard

. Part Number Part Revision Part Name Status
B Specifications
6782901-12 co1

View Evidence Connections History Nozzle Active

RFQs

= Supplier
i1 Orders PO Date ° 0 o Dije Date Untis Total PP

2 = 2 Z
23 Suppliers In Progress 3 Dec,.23 30 $150,000 2 Supplier Go to profile

SUPPLIER

Actions Shipping & Billing

m
Dashkveard - . L . . _ © 315 W 57th, New York, NY 10019
AS9100 Certification ° First article inspection report I:‘i Main inspection report [h,'f

F SQM-001-01
*  AS9100 Certification %

Helped Stell turn vision into . .
validation with high-impact
design across product,
prototype, and pitch.

B RFQs

=1 Orders

Customers

SpaceCo. Supplier Quality Manual v1.5

Unchanged from last review

°% 26 Requirements >

Inspection Requirements v2.0 .
0o o

26 Requirements >
b Standards Unchanged from last review = 9

Special Process Requirements v3.2

Unchanged from last review

°% 26 Requirements >

. Download

%

Designed an intuitive, user-first product experience that -
laid the foundation for market readiness and adoption Q searh.

Q Search...

OEM

Amanda’s Dashboard

Dashboard

OIS N )

B> Specifications

Dashboard On Time Delivery

Delivered interactive prototypes to fast-track testing,
feedback, and customer confidence B ros

B rrFos

Ed Starshi
SPAGEX d Contact ©) Summary ¥4
r:, Suppliers Product Type . Rocket, USA, Satellite

Active Orders Total Orde;

14 419
= Detail Hist ord F Specificati
i=.} Orders SUPPLIER i i e i Reciieanon Quotes Won Employees|
30% 12
31 Suppliers Dashboard Active Orders
Comments Avg Respo
Produced animated videos and conference content to B e T o e
SUPPLIER _-_ Orders 1 1234567890 Accepted poll 2 days late $150,000
, L ] [ ] c
ustomers
demo Stell's product and amplify their presence e D s G S on @D s
Anduril @ Na|
3 5782948104 In Process 2 days late @ $150,000
B rrFos e
— i 4 3850140493 Accepted On Time $150,000
=7 Orders ?ctlvg Orders ¢4 standards 5 ———y Boriiradie
orders
5 3194857204 Accepted 2 days late @
R csamers B = - - .
. =0
I"‘ Job 0189 - SpaceX, Starlink Show & more:
Part: Nozzle, P/N 1274128-C01 B T&c
PUBLIC Past Orders
- Job 0189 - SpaceX, Starlink
{4 standards 3 Part: Nozzle, P/N 1274128-C01
1 1234567890 03-18-2023
Job 0189 - SpaceX, Starlink
2 5930410934 03-20-2023

Part: Nozzle, P/N 1274128-C01

CJ capabilities N

03-22-2023
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" sco u t €) Brandon Levin
o VP, Product Development Freemium

Scout Status

Overview

Supervisory Organisation Management Level L

Business Team Partnerships Director
and Business Development

Time in Role IC/Manager

Redesigned the product interface
to streamline Spotify's internal S

Lauren Smith
Mar 29, 2024

[ J [ J ([ J
recruiting and drive faster, more
' awesome manner of telling things about herself with
too much. has her awesome manner of telling things
without bragging too much. She has got the creden§

([ J ([ J
the creating. The position of marketing director is a s{
aCC u ra e e C I S I O n S role within a company that involves leading and over
* the company's marketing efforts, from creative to op

tasks. This may include developing year-long strategj

Transformed the product interface and visuals to
simplify hiring workflows and boost efficiency @ Build yourideal talent
. Eligible for Internal Move?
Developed a unified brand system and UX strategy to
Support internal reCrUiting at SCale Supervisory Organization
Brought the interface to life with motion design that
. ) Amplify Global Ad Sales
drives clarity and engagement

Location

Region

North America

Management Level

o egog o Tenure Group o
CJ capabilities eatcaviar.co




41 diSCO @

Transformed Spotify's HR
analytics platform into a clean
experience that prioritizes
clarity, usability, and results.

Transformed the brand and visual identity to deliver an
engaging, analytics-focused platform

Crafted a high-impact landing page with 3D renders and
motion to spark curiosity and gauge product interest

Delivered a scalable design system that accelerates
development and ensures consistency

Overview

Ethnicity Representatio

How racially diverse is our employee populat

we hire going forward.

show more

Data / Metrics

Not Available

White

Asian

Black

Hispanic or Lation
Prefer not to disclose
Two or More Raced
Mixed

Latin America

+ldisco

Playlist

Most Popular

Song Name

Annualized Attrition

9,291 Plays

Applicants per Business Unit

91 Plays

929

Attrition by Ethinicity

Artist

Workday

1 disco

Revenue per FTE

Revenue per FTE

How are our employees mapped from

a talent perspective based on time

Song

Playlists

il Songs

Playlist

Applicants per
Business Unit

Applicants per Business Unit
How are our employees mapped from

a talent perspective based on time

Song

e’s Playlist

Recently Played

Library

Albums Songs Artists

Talent Snapshot

How are our employees mapped from

a talent perspective based on time

Library

@ Browse

% New Releases

Attrition Reasons

Attrition Reasons

How are our employees mapped from

a talent perspective based on time

Song

Alex’s Playlist

Browse

... Talent Snapshot by
* Timein Role

People Analytics

Follow

Talent Snapshot

(@ John Doe
=

show all

Race/Ethnicity
Representation

Race/Ethnicity Representat...

How are our employees mapped from

a talent perspective based on time

Song

show all

Can’t stop the
feeling

WFA Choice
Distribution
by Location

show all

Workday

9,291 Plays

Daniel’s Playlist 5’ ‘

Y
Attrition by Gender
9001 Pliv Workday : ‘ WFA Choice
Harder, Better, Applicants per Distribution

Faster, Stronger Business Unit by Location
Attrition by Tenure

Plays
lays

Workday
Harder, Better, Faster, Stro...

pped fr

Daniel’s Playlist Applicants per Business

Attrition (Published)

9,291 Plays

Workday Snapshot

Attrition Reasons

9,291 Plays

Workday Release Radar

o ogoy e .
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bounce Bandmap z John Doe

1} Home Events All events Stockholm, Sweden

1] Tasks Inbox

Q Knowledge Hub v Show Map

THIS IS: HiFi Hideout Find events by location on a map

rrrrr

Swiftly Got Talent
Woman'’s Day

Reading List

[l Bandmap Afterworl k

End-to-end UX/UI design for a R.

2 H View event
\\\\

seamless, events-driven Ny P

rrrrrrrrrrr

I11 \ Join us for the monthly fika on UE 11th
e e e a p p % floor. Cakes welcome!
I
l.‘).

Come by UE 12th floor and enjoy
some yummy food, drinks, performa...

e J Start Time

g " Browsein map
A 28, June 03:30pm

(X
78 View event

Start Tim e
14, August 11:00am

28, January 05:30pm

78 View event

B 2 108 View event

: B ‘
] v, T
rm HR Afterwork

Aligned the experiencewith parent brand guidelines
while keeping Bandmap's identity and purpose clear Create an Event

Transformed the client'’s vision into a fully realized,
user-ready product

Drag and Drop an image or Browse

Enhanced the user journey with innovative motion
design to improve clarity, flow, and engagement

Add Location*

Event Type*

Work

Afterwork Happy Hour Design Meets

Event Description*

o ogoy e .
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A HONE

Expedited Hone Health's pitch
deck without sacrificing quality
and storytelling.

Translated their brand presence and narrative into a
cohesive, high-impact deck

Crafted clear, compelling visuals and infographics to
simplify complex messaging and boost investor clarity

Concepted and executed standout 3D render to
enhance visual appeal

G capabilities

estones: Validate research, integrate longevity

ecosystem, Al driven care

Series A
Milestone: $100M ARR

$32m

MAR 2024

ity Care Platform

Series B
Milestone: $250M ARR

$50m

Build Al driven
Longevity C:
Model

PHASE 3

2027/2028

Scale, Invest
behind discovery
and testing

Validate Clinical capabilities

ici
Efficacy of Hone
Care Engine

Revenue Projections
Nearly $500M of revenue within 3 years

Aree Evestmncts cude

Build Center of Excellence and Become
the Mayo Clinic of Longevity

Consumer Health Care Dream Team This isn’t care for the 1%.
Hone is already MASS MARKH

Longevity OS=
Frontier Diagnostics + Al + Care Management [
e foseaiges s e Build the
et == priin gold standard
in longevity Al

eatcaviar.co




VE N I U RES Wischoff Ventures Fund Ill is a $40M fund that \WHERE W

invests in early stage, high growth
companies building at the intersection of
WI SC H O FF VE NTU R ES money, movement and manufacturing.
Fund Ill Overview -
WV is a non-consensus pre-seed and seed

stage firm funding positive transformation in
North America. Vertical Sc

Markety

Elevated Wischoff Venture's

fundraising narrative with JPE—
impactful design.

Supported a successful $50M fundraising round
through standout design @) o ot

WP Hereis the deck | used to raise our $50M Fund llI:

Crafted clear, persuasive visuals with strategic layout
and branding to communicate value and scale

Elevated brand perception to build trust and attract WISCHOFF WlSCHOEEOXQWENTURES

top-tier investors VENTURES

Nichole Wischoff
Y Work with for all of my decks

o ogoy e .
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$ schematic

Redesigned SchematicHQ's
dgital experience with bold
visuals and motion.

Revamped the website and visual identity with high-
impact, modern Ul built to reflect product maturity and
market edge

Elevated the brand experience with sleek 3D visuals
and high-impact motion design

Delivered fully responsive, conversion-optimized
designs across devices

G capabilities

-

$ schematic

Focus on your product
not your plans page

s analyze features

Demo with founder 'g

Simple, Powerful SDKs

Flexible Rollout

7

Don’t Write Billing Code Ship Features Not Flag

Designed for entitlements

eatcaviar.co




Sre.di

Al

Positioned SRE.ai for market
traction with a compelling brand
and product demos that convert.

~~ Crafted a distinctive, modern brand that
communicates their market edge and resonates with
their target audience.

v~ Integrated engaging motion and visually striking 3D
renders to boost user engagement and strengthen
brand impact.

Developed a fully interactive prototype to clearly
demonstrate value and accelerate customer buy-in.

" Take advantage of parallel
deployments and back-promotions

Agentic, Low-Code DevOps
for Enterprise Teams




bounce

e Spotify:

Bringing to life a dedicated HR
platform tailored to Spotify's
global team.

Crafted brand identity and guidelines, delivering a
cohesive visual story

Designed and prototyped MVP wireframes to
accelerate product launch

Created sleek animations and illustrations to
amplify use engagement

Produced a dynamic teaser video combining

custom 3D renders, seamless editing, and
intentional storytelling

G capabilities

\

\

Frame 1 (00 - OY) Frame 2 (O% - 06)

Drumline starts and the one circle splits into two, each gaini

"One is where it all begins. Clean, simple” an HR icon.

. @
\\/

Frame 3 (06 - 08)

The circles splits again for the second drum beat

Frame 4 (08 - 12) Frame 5 (12 - 22)

The circles continue multiplying to the drumline until there are a The camera zooms out as other music is layered over the drumbeat
dozen on screen, each with a unique icon and still more cirlces are shown.

"But one can soon become many” "Amidst the noise, we seek calm”

Link to video &

Frame 6 (22 - 2¥)

Finally, the camera and the motion reaches it's full extent (the motion
is like a rubber band being stretched) and everything including the music

pauses for a half second.

eatcaviar.co



https://www.dropbox.com/scl/fi/rtfyeqskd70f79qtw6pw8/Bounce.mp4?rlkey=i2o16b5mkfthm2z6nbp9wnbji&dl=0




